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Digital news 
consumption 
continues to 
rise, mostly on 
smartphones



Trust has begun 
to recover, but 
still remains near 
historic lows, at 
least in the U.S.



Newspaper staffing 
continues its 
perilous decline. 

Digital staffing is 
not making up for it, 
and in fact, is also 
starting to decay.



Innovations in social 
media curation and 
photo and video 
collection provide 
newsrooms with new 
tools to disseminate 
information, such as 
Dataminr and Krzana



“Deep Fakes” represent the next step
in the so-called fake news battle.






